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Definitions

• Public diplomacy (the MFA):

➢ Is aimed at shaping social attitudes and public opinion abroad, gaining understanding and support for the Polish raison d'état and Polish foreign policy,

➢ uses soft power mechanism (the promotion of Polish culture, history, science, language, education, spot, tourism, economics) to build positive image of Poland, 

➢ its activities are aimed at foreign institutions and organizations and societies

• Public diplomacy (me) 

➢ a form of political communication that serves the foreign policy implementation within two contexts: image building and relationship building,

➢ is a resource of soft power,

➢ contributes to gaining trust and support towards the state, promotes its activities, goals and policies (mainly through raising the awareness)



Definitions

• Social power

"the ability to set standards, create norms and values that are deemed 
legitimate and desirable, without resorting to coercion or payment" (van 
Ham, 2010)



What is the involvement of 
NGOs in Polish public 
diplomacy?

• Cooperation with the MFA (the 
Department of Public and Cultural 
Diplomacy) – „Public diplomacy” calls for 
proposals:



Countries, 
Thematic 
areas, 
Examples of 
activities



• Polish experience of transformation (know-how in 
successful transformation, democracy promotion),

• Messages on Polish recent history, including its key 
events, 

• Correcting the negative image of Poland, including 
Polish history,

• Famous Poles years (the Janusz Korczak Year and the 
Year of Bruno Schulz, 2012),

• Debate on the future of the EU,

• Debate on Polish-Jewish dialogue



NGO: Our bit for culture
Foundation (2021)

• Polish Days in Armenia



NGO: Polish Historical 
Association (2021) 
• Around Chocim –

promotion of Polish history in Ukraine



NGO: 
Polish IT 
Association 
(2021)
The PoLAND of IT Masters 
portal



2022

• Back to Eden. The history of Jewish summer houses - virtual exhibition 
(Fundacja na rzecz Wielkich Historii)

• Analysis and deconstruction of Russian disinformation and 
propaganda messages about Poland and Poles (Fundacja Centrum 
Badań nad Współczesnym Środowiskiem Bezpieczeństwa)

• Poland as a leader and promoter of economic cooperation under the 
Three Seas Initiative (Fundacja Instytut Nowej Europy) 

• Ideas for Poland – security (Fundacja Instytut Sobieskiego) 

• Polish sports diplomacy on British television – volleyball (Fundacja
Wolność I Demokracja)



Intersections between 
public diplomacy and 
development aid – the 
context of NGOs 
activities 



• Know-how in successful transformation (projects, debates, conferences), 

• Democracy promotion (projects, debates, conferences),

• Study visits to Poland (media, NGOs capacity),

• Scholarship programs (education),

• Youth exchange

• Tourism promotion, culture promotion, entrepreneurship promotion

• Media (projects, newspaper inserts, www)

Public diplomacy and development aid



What are the most important aspects 
of the social power exercised by NGOs 

engaged in public diplomacy?



Attracting

attracting attention 
to Poland 
(promoting values, 
carrying the 
narrative)

Educating

educating (social 
power, including 
social participation; 
cultural differences, 
history)

Enforcing

enforcing 
discussions 
(advocacy and 
monitoring 
policies), 



Poland as a brand

• The usage of the word POLAND in the 
original Polish version – POLSKA,

• Poles as the best resource of Polish soft 
power


